Imagine millions of consumers buying, trying, playing, surfing, and ultimately
raving on behalf of your brand.

Welcome to the world of Consumer Activation, a marketing approach created by Alcone to move
millions of consumers from brand awareness to ACTION.

Whether it's selling more products, increasing website visitation or generating massive
participation in marketing initiatives, right now, Alcone Marketing Group is finding innovative ways
to connect our clients’ brands with the right consumers, resulting in quantifiable business growth.
Come see how we do it.
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Our Expertise

ACTIVATION STRATEGY

Consumer Lab™ insights & strategy,
calendar planning, creative development, metrics

PROMOTIONAL MARKETING

Engagement, trial, acquisition, usage,
loyalty, WOM, advocacy

EXPERIENTIAL MARKETING

Brand events and property partnerships
(sports, entertainment, cause, etc.)

DIGITAL MARKETING

Website design, social media, e-mail marketing,
banner ads, widgets, digital signage, e-commerce

SHOPPER MARKETING

Shopper insights, co-marketing, POS solutions,
alternate venues, in-store events

MEDIA SERVICES

Print, online, OOH, 3rd screen, in-store, broadcast

MARKETING SUPPORT

Fulfillment operations, merchandise procurement,
contest/sweepstakes/game administration

{Reggie & Pro Award Winner}

Seeds of Change is a certified organic food line that
appeals to a discriminating audience of “Organic Foodies.”
We knew this consumer target would not be easily reached
with traditional tactics, and that authenticity would be
crucial. So we created a campaign centered on greener
living - a commitment shared by both the consumer and
the brand. We then used highly-targeted media touch
points to move consumers through the path-to-purchase
including public transit ads, street teams, free sponsored
pedi-cab rides, retailer radio spots and online marketing.
The success? Increased sales by 70% and web traffic
by 770%, plus new distribution gains! This campaign has
been expanded for 2009.

Tecate needed a new marketing platform to grow their
consumer base of Mexican-American males. So we
linked the brand with Boxing, including title sponsorship
of Univision/Telefutura’s highly rated “Solo Boxeo”
program, plus four major matches. Our kick-off event
was the highly anticipated “World Awaits” championship
bout between De La Hoya and Mayweather, supported
with integrated media, on-premise viewing events,
a consumer offer (the first-ever HBO pay-per-view
discount deal), local market radio merchandising and
POS. The success? This event set a record for HBO
pay-per-view sales and delivered double digit sales
increases for Tecate!

Our Details
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ESTABLISHED 1976 Hosting & cvep! The Skinny Cow brand had a small but enthusiastic
| hewe N consumer base that they wanted to grow. We discovered
OWNERSHIP: OMNICOM GROUP INC. few suggestions. that a core group of the brand’s loyal consumer base
(NYSE:OMC) shares a passion for the hobby of scrapbooking, and
better yet, they regularly gather for “Crop Parties” where
they bring favorite snacks to share while exchanging
Contact Us "h tips, socializing, and working on their crafts. This affinity
’J' formed the basis of our fully integrated campaign -

CORPORATE IE i g L\ groundedinsamplingandword-of-mouth and establishing

The Skinny Cow the official snack of scrapbooking.
Bill Hahn (203) 656-3555 The success? It exceeded all expectations, driving
bill.hahn@alconemarketing.com St by The Sk o it bt strong share and sales increases in all event markets.
Now running a fourth year!

IRVINE
Ray Gottschalk (949) 770-4400
ray.gottschalk@alconemarketing.com

LG'S To introduce LG’s Rumor2 among fashion-savvy teen
AMBASSADOR OF STYLE % g

DARIEN HEIDI KLUM and young adult women, we recruited supermodel
INTRGDUCES THE RUMORZ Heidi Klum as “Ambassador of Style.” This formed the

Jim Zembruski (203) 656-3555

jim.zembruski@alconemarketing.com

foundation to position Rumor2 as the “must have” social
networking devise with offers of limited-edition phone
designs by Heidi, and a consumer contest to become
a member of her Style Team. A promotional website
delivered the offers along with a series of Style Team
webisodes, supported with banners ads, social media,
in-store signage, brand advertising and a major PR
campaign. This program has not yet concluded, but
early results are exceeding expectations on consumer
impressions, engagement and sales.

SAN FRANCISCO
Lori Leiva (415) 856-8120

lori.leiva@alconemarketing.com
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